
Issue Paper 
ton -1 ty I It'u6aut.U.C. ij,[s. 

DATE: 
August 13, 2026 

AGENDA ITEM (ACTION ITEM): 
Consider/Approve the contract with R.C. Hinsdale Elementary and Music Theatre International 
(MTI) for the Hinsdale Drama Club to perform the production of Disney's Frozen Jr. in the 
Spring of 2027 

APPLICABLE BOARD POLICY: 
01.1 Legal Status of the Board 

filSTORY/BACKGROUND: 
Each year R.C. Hinsdale's Drama Club performs a musical for students, parents and the 
community. Past Hinsdale shows have been performed for two sold out shows. The production 
allows Hinsdale students to be involved in a high-quality musical production through acting, 
singing, set design and technical crew. This license will permit Hinsdale Drama to perform the 
show, purchase the actors' books, director's guide and musical scores. 

FISCAL/BUDGET ARY IMP ACT: 
$1,526.00 to be paid for by the Hinsdale Drama Department. Proceeds from ticket sales will 
benefit the Hinsdale Drama Club. 

RECOMMENDATION: 
Approval to contract with Music Theatre International (MTI) and Hinsdale's Drama Club to 
perform Frozen Jr. in Spring 2027. 

CONTACT PERSON: 
Josh Feldmann, R.C. Hinsdale Principal 

~ ,~a, 
District Administrator 2/j-- Sup~-----

Use this form to submit your request to the Superintendent/or items to be added to the Board Meeting Agenda. 
Principal -complele, prinJ, sign and send to your Director. Director-if approved, sign and put in the Superintendent,s mailbox. 



Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

Contract Number: 715777 4 

Licensee: 
R C HINSDALE ELEMENTARY SCHOOL 
ATTN.: ELIZABETH KING Contract Issue Date: 08/13/26 

Contract Expiration Date: 1 Q/08/26 

TELE#: 859-341-8226 FAX: 
Valid For Performances From: 08/13/26 - 08/13/27 

Actual Performance Dates: 10/12/26 - 08/13/27 
MTI Access Code: FRO4 791795 E-MAIL: beth.king@kenton.kyschools.us 

PRODUCTION CONTRACT for DISNEY'S FROZEN JR 
CONTRACT PROVISIONS: 

ALL PERFORMERS MUST BE IN THE 9TH GRADE AND UNDER. THIS 
LICENSE INCLUDES THE RIGHTS FOR UNLIMITED PERFORMANCES 
WITHIN *ONE* YEAR AS RECORDED IN THE DATES ABOVE. 

AMOUNT ENCLOSED 
SHOWKIT'M (See Additional Materials Order Form for a list of ShowKit™ contents) 

Royalty ................. . .......................... . ................ $ __ 1_3_9_.0_0 

Non-Refundable Materials Fee . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ ___ 55_6_.o_o 

SHOWKIT SHIPPING (Rush Delivery available for $90.00 in U.S.): . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ ___ 4_5_.0_0 
Rush Dl!livery availJble in Canada for S 115.00 . Can.idian Shipments ace by most efficient ca1Tier. unless otherwise innructed . 

SALES TAX (where applicable): . . . . . . . . • . . . . . . . . . . . . • . . . • . . . • . . • . . . . . . . . • . . . . . • . . . . • $ ___ _ 

ADDITIONAL MATERIALS TOTAL (from Additional Materials Order Form - please attach): . . • . • . . . . . . . . . $ ____ _ 

TOTAL AMOUNT ENCLOSED (Payable in U.S. Funds): . . . . . . . . . . . . . . . . . . . . . . . . . . . $==== 
PAYMENT 

0 CHECK or MONEY ORDER (No personal checks accepted. Make payable to MUSIC THEATRE INTERNATIONAL) 

0 CREDIT CARD: (circle one) VISA MASTERCARD AMERICAN EXPRESS 
Card Number: ____________________ Expiration Date: 

Name on card: ___________________ Billing Postal Code: ______ _ 

Signature: _____ _ _______________ Amount: 

D PURCHASE ORDERS: For schools and government agencies only, a signed, authorized purchase order is acceptable payment. 

SHIPPING 

Shipping Address: 

(No P.O. Boxes) --------------------------------------

City: _______________ State/Province:___ Zip/Postal Code: 

Note: The ShowKit"' m11leri11ls will be shipped upon receipt of a signed copy of the Production Contract and the full opplicoble fees. Please allow approximately len {10} d0}'5 for processing. 

ACCEPTANCE 

ShowKits™ are non-transferable and non-refundable. 
With this contract you are agreeing to produce DISNEY'S FROZEN JR 

By signing below, you agree to the terms and conditions set forth in the Dramatic Performing Rights License. 

Print Your Name: _ _ _ _ _ _______ _______ Title: 

Authorized Signature: Date: 

Email: Day Phone: ( ___ ) ____ _ 

PCK9_JRS_23_3 
P\illE (Ol,IPl.ffi, SIGH AHO RrnlRll OHE (1) COPY OF lHIS PRODUOION (OHIRACT WITH Rill PAYMENT. BE SURE ro RETURN THE AoomortAl RESOURCES ORDER FORM AND/OR RIDER(S} If APPUCABU. 

,,~1%ti•hi-il·Jii,•1IV,·t·id·1ffi ■AMiiii@IIMihiM11tOfU1iiiiMOMHHWib:i@MM1h@Ui11- PAGE ) 



Your MTI Rep: ROSEANNE GEORGE 
Your MT! Account Number. 0021269 

STANDARD MATERIALS 
Contract Number: 7157774 

. YouR SHowK11rn WtLi C0Ns1sr oF THE_ Fot'Low1NQ: · · _ · _ 1 

STD.JR_l 

30 ACTOR'S BOOK 

1 PIANO VOCAL SCORE 

1 CHOREOGRAPHY VIDEOS DIGITAL 

1 GUIDE VOCAL AND PERF TRACKS DIGITAL 

1 DOWNLOADABLE RESOURCES AND MEDIA 

1 DIGITAL SHOWKIT 

1 BROADWAY JUNIOR DIRECTOR'S SCRIPT 

PLEASE KEEP THIS PAGE FOR YOUR RECORDS 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

ADDITIONAL MATERIALS Contract Number: 715n74 

You con order additional materials and theatrical resources at the following rates. 
To order, simply indicate the quantity of each item )IOU would like and add the Grand Tola[ to the Confirmation Page of this Production Conlract. 

ITEM QUANTITY COST EACH 
ADDITIONAL MATERIALS 

ACTOR'S BOOK X $ 10. 00= $ 
BROADWAY JUNIOR DIRECTOR'S SCRIPT X $ 10.00= $ 
PIANO VOCAL SCORE X $ 40.00= $ 

THEATRICAL RE$9W8CES 
75. 00= $ ACTOR'S BOOK TENPACK X $ 

CUSTOMIZABLE SHOW POSTERS AND ARTWORK X $ 175. 00= $ 
DIGIT AL SCRIPT & PIANONOCAL SCORE X $ 299 .OCP $ 
FROZEN - ELSA CROWN X $ 20.00= $ 
HOW DOES THE SHOW GO ON? X $ 21.00= $ 
LOGO PACK DIGITAL X $ 75 .00= $ 
SCENIC PROJECTIONS PRO(REH&PERF) X $ 1,795. 00= $ 
SCENIC PROJECTIONS X $ 495 .00= $ 
STAGE WRITE APPLICATION X $ 150. 00= $ 
STREAMING LICENSE X $ 75. 00= $ 
VIDEO LICENSE X $ 75 .00= $ 
LOGO TEES SIX-PACK ADULT LARGE X $ 80. 00= $ 
LOGO TEES SIX-PACK ADULT MEDIUM X $ 80. 00= $ 
LOGO TEES SIX-PACK ADULT SMALL X $ 80. 00= $ 
LOGO TEES SIX-PACK ADULT X-LARGE X $ 80 .00= $ 
LOGO TEES SIX-PACK ADULT XX-LARGE X $ 80.00= $ 
LOGO TEES SIX-PACK CHILD LARGE X $ 80. 00= $ 
LOGO TEES SIX-PACK CHILD MEDIUM X $ 80.00= $ 
LOGO TEES SIX-PACK CHILD SMALL X $ 80. 00= $ 

ADDffiONAL MATERIALS TOTAL. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .... . . . 

ADDmONAl tVIATERIALS SHIPPING ............ . .... . ... .... . . 
(do not apply shipping charge for digital items such as Logo Packs}: 

Add'! Materials Total S1ondard 
$1 - $100 $15.00 

$101 - $200 $19.00 
$201 - $300 $23.00 
$301 - $400 $27.00 

SALES TAX (where applicable): 

Rush 
$44.00 
$60.00 
$80.00 

$100.00 

Add'I Niorertals Total 
$401 - 500 
$501 -600 
$601 -700 
$700 ond up 

Standard Rush 
$31.00 $120.00 
$35.00 $140.00 
$39.00 $160.00 
go to mtishows.com/ship 

ADDITIONAL MATERIALS GRAND TOTAL (add this total to Conlract Confirmation Page) 
You MUST return this form along with your contrad lo receive materials. All safes ore final. No refunds or exchanges. 

TOTAL 

!!1 
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$====·-==== 
$-=--~·-

.Mclee SUl8 lo enter (above! 
the appropriole Addilionol 
Moleiials Shipping Oc119e 
~ on the rabies on rhe 
leh. US and Canedo only. 
Cuslomers in olher ccunlries 
musl conlcd MT! for e~d 
shipping fees. 

$====·=== 
$-====-====··-=-== 

* * * * For shows offering Customized Poster, the purchase of a Customized Posfer and/or Social Medic Marketing Kit requires purchase of a Logo Pock. 
If you order a Customized Poster without ordering a logo Pack, a Logo Pack (ct $75} will automatically be added lo your order.**** 

AdMJRKD2 RETURN THIS PAGE ONLY IF ORDERING ADDfflONAL MATERIALS 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

Contract Number: 715777 4 

M'it BILLING CREDIT 

In accordance with the Dramatic Performing Rights License, all publiciiy materials (posters, 
programs, etc.) MUST include the following credit: 

DISNEY'S FROZEN JR 
is presented through special arrangement with Music Theatre International (MTI). 

All authorized performance materials are also supplied by MTI. 
www.MTIShows.com 

. ' 

_ VIDEOTAPING.WARNING _ · 

This license does NOT grant you the right-k-lr to make, use and/or distribute a mechani­
cal recording (rehearsal, performance or otherwise) of the Play or any portion of it by 
any means whatsoever, including, but not limited to, audiocassette, videotape, film, 
CD, DVD and other digital sequencing. You agree to inform all parents, students and 
attendees of the above prohibitions against recording the show By means of both a 
program note and a pre-show announcement. 

In compliance with the above condition, you MUST include the following warning in 
your program: 

The videotaping or other video or audi~ recording of this 
production is strictly prohibited. 

**except with Disney titles, where a limited video license is available for $75.00 

PLEASE KEEP THIS PAGE FOR YOUR RECORDS 

iMWidtZ.J,iilNi,!d,1t·iJt·i•·li MfMiiiihiiiMMhiM@OHHHiMOifitMiii1=til PAGE 4) 



Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number. 0021269 

Contract Number: 715TT74 

AUTHOR BILLING - DISNEY'S FROZEN JR. 
Licensee shall incorporate the following credits and comply with all size and other restrictions on the title page of all playbills and programs, and in all 
houseboards, disploys end in all other advertisina. cress releases and cnv other cromotioncl material. exceot as othefWise provided below, as follows: 

The (Licensee) 
Pnlclldion crf 

~ FRQ~E~L:_:,\ . . .. J.~JR ... 
- - - - - -- -~--~- 7~-~ ·: \..:-:·. :x~· 

Muse and Lyrics by 

Kristen Anderson-Lopez & Robert Lopez 

Booltby 

Jennifer Lee 

Ba&ad an 1h11 Disney fflm wrlllan tr/ Jllmlf9t lee 
and di'9Cl9d by Chris Buck & Jennifer Lee 

• The billing to the Licensee must be in the form specified above, including the words "Production of" 
below Licensee's billing, which shall be visually contiguous with the title, so that the audience is informed 
that the Licensee is the producer of the production. The size of the credit to the Licensee shall be no less 
than SO% of the size of the logo or artwork title, as measured by the·proportion of the font point siu to 
the height of the largest letter in the logo. 

111 The size of the credit to the authors (Music. Lyrics, and Book) shall be no less than 30% of the size of the 
logo or artwork title, as measured by the proportion of the font point size to the height of the largest letter 
in the logo, 

• The size of the credit to the Disney film shaU be no less than 20% of the size of the logQ or artwork title, as 
measured by the proportion of the font point size to the height of the largest letter in the logo. 

Additionally, on the front cover of all playbills aod programs, Licensee shall include the following credit beneath the 
credit to the Disney Film: 

The orlglnal Broadway production of Fmzsn was 
directed by Michael Grandage and produced 

by Disney Theatrical Productions 

• The size of the Broadway production credit shall be no less than 20% of the size of the logo or artwork 
title. as measured by the proportion of the font point size to the height of the largest letter in the logo. 

The foUowing credits shall be included inside the program on the title page. or if then: is no title page. on the same 
page as the Licensee's production staff: 

Original Broadway Orchestrations by 
Dave Metzger 

Original Broadway Music Supervision and Arrangements by 
Stephen Oremusl 

Additional Broadway Dance Arrangements by 
David Chase 

Frozen JR. Music and Orchestrations Adapted and Arranged by 
Madeline Smith 

Frozen JR. Script Adapted by 
Sara Wordsworth 

a The size of the cn:dits to the adapters and arnngers shaU be no less than 20% of the me of the logo or 
artwork title, as measured by the proportion of the font point size to the height of the largest letter in the 
logo. 

Further examples of proper billing can be found in Sample Post.er and Program found in Section G of the Direcb>r' s 
Guide. 

PLEASE KEEP THIS PAGE FOR YOUR RECORDS 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

Contract Number. 7157774 

DRAMATIC PERFQRMING RIQHTS LICENSE 

YOUR SIGNATURE IN THE ACCEPTANCE SEcrlON OF THE PRODUCTION CONTRACT WILL ACKNOWLEDGE THAT: 
a) you have read and understood the ferms1 conditions and provisions set forth &elow; 
b) you are authomed to enter into the Dramatic Performing Rights Ucense on &ehall of Ucensee; and 
c) you agree to the terms, conditions and provisions contained herein on &ehall of the Ucensee. 

1 . Your authorized materials will consist of the nonrefundable items, as listed on the Standard Materials page, for your 
cast to keep. Shipment of the ShowKit is conditioned on your production being Fully Licensed {i.e., you have received 
email confirmation from MTI after submitting the signed Production Contract and paying all applicable fees). Provided 
your production is Fully Licensed, the ShowKit will be shipped as soon as practicable. MTI strongly recommends that 
delivery of materials be mode to staffed locations where receipt can be confirmed. Signature confirmation of delivery 
significonrly reduces the risk of loss to you. After Mll has received confirmation from the carrier that the materials have 
been delivered to the designated address, you acknowledge and agree that you shall be responsible for any loss or 
damage to the materials including costs to replace the materials and reship them to you. 

2. You agree that 

• Ticket prices for any performance of the show shall not exceed $20.00 per ticket and 
11 No performance shall take place for any audience exceeding 750 people unless such performances are free of any 

admission charge, donations or contributions. Any deviation from the foregoing restrictions requires the prior written 
permission of Music Theatre International. 

3. This License grants one (1) cost the right to perform the Ploy as many times as you would like within the licensed dotes 
listed on the front of this license. In any event it is a violation of 1his license and copyright laws to use ShowKit™ 
Materials in part or in whole post the license dotes of this production. 

4. All advertising, such as posters and program covers, must include the show logo as provided in the ShowKit™. You will not 
make or sell merchandise bearing this logo, with the exception oft-shirts if purchased from MTI. You will inform the 
parents and students that they are also bound by this prohibition. 

5. The student books ore to be distributed to the performers and ore theirs to keep. All performers in the show must be 
in 9th grade or younger, unless otherwise autfiorized in writing in advance by MTI. 

6. The performance rights granted by this license apply onlv to the organization named on this license through special 
arrangement with Music Theotre International, exclusive licensing agent for live stage performances of this play. 

7. You understand that this ploy is fully protected by Federal and International Copyright laws, and therefore: 

i> You will properly credit 1he Authors of the Play, credit Music Theatre International and reproduce the play logo and 
trademark on all posters and in all programs exactly as provided. 

0 You must perform this Play exactly as it has been provided to you in the materials, and you mo~ not add or delete 
any music or lyrics (including adding songs or dialogue from the full version of the Play or any film version of the 
Ploy), alter any music or lyrics, change the sequence of songs or scenes, or make changes of any kind in the text of 
the Ploy, including deletions and changes to the period, characters and chorac1erizations. 

8 You will not reproduce, post or electronically transmit on the Internet or social media, rent or sell any of the materials. 

" Recording: This license does no1 grant you the right to (i) record and/or distribute on audio or audiovisual recording 
(rehearsal, performance or otherwise) of the Ploy or any portion of it by any means whatsoever, including, but not limited 
to, tape, film, CD, DVD or digital versions; or (ii) televise, broadcast, stream, make available for download or otherwise 
post on lhe Internet or through any mobile device the Play or any portion of it. You agree to inform all parents, students 
and attendees of the above prohibitions against recording the show by means of both a program note and a pre-show 
announcement If you have purchased a Streaming or Video License (where available) for your production of the Play, you 
may permit limited recording in accordance with the 1erms of the Streaming or Video License. 

• Restrictions on Use of Replica Elements: This Production Contract allows the public performance of the Play as 
represented in the ShowKit materials provided by MTI. The rights granted by MTI do nof include the right to utilize 
any of the choreography, staging, direction, designs {including set, costume, video or projections}, or other intellectual 

DRK9_26_1 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number. 0021269 

Contract Number: 715n74 

Dramatic Performing Rights license continued 

property from any prior productions of the Play or from any film version of the Ploy. The rights to all of those elements, 
in whole or in part, are owned by third parties and ore not granted as part of this Performance License. licensee 
may use production elements such as choreography, direction, designs and/or logos when (i) any such elements are 
specifically provided as part of the ShowKit materials, and thereby authorized for use by MTI, or (ii) where available, 
tne Licensee purchases on MTI Production Resource thereby granting a license to use said element. 

8. The use of makeup to alter o performer's race or ethnicity {e.g., blackface, etc.) is strictly prohibited under this license. 
Certain titles may have additional costing requirements set forth in a separate contract rider. 

ORK9,:;6_1 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 71 sm 4 Printed on: 08/13/26 

1. DISNEY PUBLIC IMAGE AND REPUTATION. You acknowledge that Disney is exlremely sensitive about maintaining the wholesome 
Disney public image and preserving and enhancing the Disney reputation for consisten~y offering family entertainment of the 
highest caliber. You agree that neither you, nor your employees and representatives, shall take ony action which could poorly 
reflect upon such Disney public image or reputation and you shall at all times manage the production and presentation of the 
Play in a manner consistent with such Disney public image and reputation. This includes making statements or publishing social 
media content that {i) are libelous, defamatory, obscene, or unJawful; {ii) otherwise violate or infringe anyone's rights; {iii) offer 
commentary on current events; or {ivl are otherwise inconsisient with Disney's fumily-friendly standards, image, and reputation. 
All siaff will be made aware of Disney's standards and will conduct themselves in o manner in accordance with these standards 
and with the expectations of c family audience. In addition to the foregoing, you agree not to list any of your sponsors in 
connection with any advertising or promotion of the Play if such sponsors do business in any of the following categories: alcohol, 
tobacco, and/or firearms. If you shall desire to have a "Presenting Sponsor'' of your production (i.e., a sponsor who is billed 
above the tide of the Play as a co-presenter of your production), then you shall obtain prior written approval of Music Theatre 
International {Mll) on behalf of Disney, to be exercised at Disney's sole discretion. Any violation of the foregoing provisions shall 
entitle us to immediately terminate this Agreement, to injunctive relief, and to prohibit any funher use of the Play. 

2. ORIGINAL DESIGNS, DIRECTION, AND CHOREOGRAPHY. You are prohibited from copying or otherwise using any of the 
design, direction, choreography, artwork, or other intellectual property from Broadway production of the Play or the Disney Film 
on which the play based, although there may be a general resemblance. All elements provided in materials supplied by MTI 
(dances provided in Choreography Videos, Scenic and costume design ideas, staging suggestions, block and white logo, etc.) ore 
approved for use without further permission. 

3. TRADEMARKS. You shall acquire no right under this Agreement to use, and shall not use, the name "Disney" (either alone 
or in conjunction with or as part of any other word or name) or any fanciful characters, designs, logos, or trademarks of the 
Walt Disney Company or any of its related, affiliated, or subsidiary companies: 

3.1 in any advertising, publicity, or promotions of the Play, other than as provided in the Billing Rider for the sole purpose of 
factually describing Disney's role in your production, namely, that Disney is a licensor only of ifs stage play (and not Disney­
owned production elements) and is not a producer of your show. 

3.2 to express or imply any endorsement by Disney of your production of the Play or any other of your activities; or: 

3.3 in any other manner whatsoever {whether or not similar to the uses hereinabove specifically prohibited). 

For the avoidance of doubt, you are expressly prohibited from creating any social media account names, websites, or other internet 
accounts that incorporate any of the foregoing Disney names or marks. 

4. ARTIFICIAL INTEWGENCE (Al). Ucensee shall not, and shall ensure that its employees, contractors, cast, crew, and other 
personnel do not, input or provide any Disney-owned IP {including script, score1 music tracks, choreography videos, logos, and 
any other maierials distribuied by Mll; original Broadway designs such as sets, costumes, puppets, and projections; and posters 
or playbills from the original films or Disney stage productions) (the "Disney IP"') to any generative Al software for any purpose 
whatsoever. Licensee shall inform cast, crew, contractors, and other personnel with access to Disney IP regarding this restriction. 

5. AUTHORS AND ORIGINAL CREATIVE TEAM MEMBERS. Licensees may not contact the authors of the Play or any of Disney's 
original creative teem members of the Ploy directly. Any questions about the script and score materials or press and promotional 
requests for the authors and/ or original creative team members of ihe Play must be directed to MTI. 

6. SCOPE OF LICENSED USE. The Disney IP may be used solely in connection with the licensed live stage production as specifically 
described in this Agreement. Licensee shall not use any Disney IP for any other purpose, including but not limited to character 
meet and greets, autograph sessions, or immersi.ve elements in the lobby, lounges or other front-of-house area1 such as step­
and-repeat signage, character or Disney-branded backdrops, photo opportunities, show-related props, interactive installations, 
promotional displays, or similar audience engagement activities outside the ticketed performance. This restriction does not apply 
to standard, approved promotional and marketing activities reasonably related to advertising the production as set forth in the 
Promotional Guidelines attached. The attached Promotional Guidelines are incorporated by reference. · 

By signing below, you agree that you hove read and that you understand the terms and conditions set forth in this Production Contract and the accompanying Performance 
license and agree to obicle by terms and conditions contained therein. · 

PRINT YOUR NAME________________ TITLE ________ _ 

AUTHORIZED SIGNATURE ______________ _ DATE ________ _ 

EMAIL _____________________ _ DAY PHONE ______ _ 
DISR25 03 
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-PROMOTIONAL GUIDl,INIS 
Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 7157774 Printed on: 08/13/26 

~~i',, 
Theatrical Group 

Promotional Guidelines for MTI Licensees 

Thank you for licensing a Disney stage show! 

Help us PROTECT the MAGIC. 

As a reminder, your performance license grants you the rights to perform the show on your stage, as written, 
using the provided MTI materials during the performance window in your MTI contract. As part of producing a 

Disney show, we ask that you help us preserve the Disney magic, which means following certain standards 
when it comes to promoting your show in the press and on social media. 

The following guidelines are designed to support you and your company in marketing your show while also 
protecting the integrity of Disney's reputation and its beloved characters and stories. Please share these guidelines with 

your full team and cast and use them in coniunction with your theater's own media best practices. 

For questions about any of these promotional guidelines, please contact your MTI representative. 

1. ADVERTISING, MARKETING and PRESS. 
Licensees are not permitted to promote the production in the following ways: 

o If actors perform ot live events to promote the production, they cannot act in "character" during interviews or 
introductions. -

o Actors are not pennitted to be in costume for character meet & greets, parade appearances, backstage tours, or 
autograph sessions. 

o Actors may not make pre-show or post·show announcements or curtain speeches in character, whether live or 
pre-recorded. 

Licensees are permitted to promote the production solely in the following ways: 

a Selling ads for your own production in the show playbills, programs, and posters (must include author credits & other 
billing provided in billing rider). 

0 Printing posters and Ryers and displaying in local community. 
0 Sending press releases and production photos to local papers, websites, biogs, online publications, magazines, ond 

community newsletters 
0 Participating in locol lV and radio interviews to promote your production, subiect to the below rules: 

O If cast members are porticipoting in interviews, cast members may be non-costumed, or if costumed, must be 
introduced as the performer, not the character (ex: NH;, I'm Sophia, and I ploy Elsa in Frozen!j. 

O Such interviews may include performance of up to two songs from show in their entirety and (if desired) may 
include costumes and choreography; no song cuts are permitted without permission from MTI. 

0 Participating in local in·person, non-televised events (i.e., local community events such as festivals, pop-up 
performances, fairs and showcases). Such local appearances may include performance of up to two songs from 
show in their entirety and (if desired) may indude costumes and choreography; no song cuts are permitted without 
permission from MTI. 

0ISRDR-25.JROMOG_0J 
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PROMO'l'IONA 
Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 715n74 Printed on: 08/13/26 

• Posting your organization's performance footage (whether from o rehearsal or a costumed performance) on social media, 
subject to the below rules: . 

o Each clip of performance footage may be no greater than 30 seconds in length. 

o No more than 10 clips are permitted per production {no more than 5 minutes in total). 

o Footage must be filmed from the audience's perspective (performance footage should not be filmed from backstage or 
from the wings.) 

Professional Productions: licensees are required to submit and obtain additional approval For oil paid media, induding: 

• Radio and TV spots 

• Outdoor advertising 

• Digital video content 

2. SOCIAL MEDIA AND CONTENT CREATION. 
Keep Disney Brand Goodwill top of mind. 

• When publishing to your social media accounts, take a moment to consider that your post may directly or indireclty 
represent the show, and by extension, Disney. Even a harmless post can be manipulated and redistributed, creating a 
harmful result that was not the original intent. 

o Stay CNay from sensitive or controversial references that could negatively reffed on your produdion or Disney. This 
indudes refraining from social media posts that are: _ 

• Libelous, defamatory, obscene, or unlawful; 

■ Otherwise violate or infringe anyone's rights; 

• Offer commentary on current events; or 

111 Are otherwise inconsistent with Disney's family friendly standards, image and reputation. 

o This also extends to your broader community management strategy, beyond simply posting. Be mindful of the content 
you choose to comment on, repost, or otherwise engage with. If you work with inffuencers or external content 
creators, toke core that they only represent family-friendly content. It is important to consider brand goodwill in your 
entire social media sphere, in addition to tlie posts you publish yourself. 

& Do the ind"ividuals depicted in your photos, videos, or other material want their image to be posted online? Have they 
provided consent? 

• You may only use the Intellectual Property (IP) of Disney (uDisney IP'1 on your organization's social media for lhe sole 
purpose of promoting your production. You may only use Disney IP related to your specific production for this purpose 
(e.g., an organization with a license from MTI to perform The little Mermaid should not make general social media posts 
including other Disney Princess characters). You may not use Disney IP on social media for any other purpose other than 
promoting your MTI-licensed production. 

• Disney expressly prohibits licensees from creating show-specific social media handles or websites that could give the 
impression that your show is an official production of The Walt Disney Company. 

c. A note on Artificial Intelligence (Al): With the rise of Al tools, it is more important than ever to be mindful of how IP is 
being used. Please note that licensees and their contractors are forbidden from putting Disney·owned IP into generative 
Al software. This includes the show's script, score, music tracks, choreography videos, logos, and any other materials 
distributed by MTI; original Broadway designs such as sets, costumes, puppets, and projections; and posters or playbills 
from the original films or Disney stage productions. Please be sure to share this guideline with your cast ond company. 

a Preserve the Disney Magic. Do not publish social media posts that reveal trade secrets or tricks involving stagecraft. 
While it may be tempting to show a behind-the-scenes look at Elsa's dress pull, the Beast's transformation, or Aladdin's 
flying carpet, such reveals hove the negative effect of pulling the audience out of the fantastical theatrical world you hove 
created on your stage. Consider ways that you con showcase the dazzling effects in your production without revealing 
how they are done. 

On the next page are some examples to help navigate these nuan_ces. 
OISRDR-25_PROMOG_03 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract #: 715TT7 4 Printed on: 08/13/26 

SOCIAL MEDIA DOS & DON'TS 

PERMITIED NOT PERMlffED 

Posting footage featuring others without 
Sharing footage of your production's infoming them of your intentions 

INFORMED CONSENT cast, crew, or any other related staff of shoring publicly. It's important to 
or production team members, respect sof-e spaces when taking ony 

with their consent. photos or videos backstage, especially 
changing stations and rooms. 

Shoring behind-the-scenes photos or Footage of actors appearing in costume 
in character, unless they are 

APPEARING IN 
footoge of odors in costume explicitly performing o scene or song as themselves. 

CHARACTER from the show. 
Ex: ·"Hi, I'm Sophia, and I play Elsa Ex: "Hi, I'm Elsa, and we want to in Frozen!" welcome you to Arendelle!11 

Sharing video fuotoge of rehearsals 
or the perfonnance from the 

audience's perspective. Sharing video footage of rehearsals or 
the performance from place$ other 

Ex: Filming from the house than the audience's perspective. 

REHEARSAL& Sharing non-performance photos Ex: Filming the show from the wings 

PERFORMANCE and videos documenting your Sharing trade secrets such as makeup 
FOOTAGE produdion during the rehearsal and techniques, quick changes, backstage production process. tricks, or reveals of stage magic. 

Ex: A marquee reveal, cast members 
Ex. Elsa's dressliull, t~e Beast's mingling in rehearsal, readion to a 

first sitzprobe, a four of an odor's trans rmaflon 

dressing room 

Using family.friendly trending audio to Using trending audio that is obscene, 
create content in costume defamatory, or damages or lessens BRAND GOODWILL 

Ex: Transition from everyday outfit into the overall integrity of the character 

full costume and glam and production. 

DISRDR-25_PROMOG_03 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

Contract Number: 715777 4 

LIMITED HOME USE VIDEO RECORDING PERMISSION 

WHEN SIGNED IN THE SPACES INDICATED BELOW, AND UPON RECEIPT BY MTI OF LICENSEE'S PAYMENT OF SEVENTY-FIVE DOLLARS (S7S.OO), THE 
FOLLOWING TERMS SHAlL CONSTITUTE AN AGREEMENT BBWEEN R C HINSDALE ELEMENTARY SCHOOL 
(THE aUCENSEE") AND MUSIC THEATRE INTERNATIONAL ("MTI"), GRANTING LICENSEE LIMITED PERMISSION TO MAKE ONE VIDEO RECORDING OF 
UCENSEE'SPRODUCTIONOFTHEP~YEN11TLED DISNEY'S FROZEN JR (THE "PLAY"). 
If Licensee wishes to purchase a video license, please sign and return this fonn and pay the $75 fee (see Additional 
Materials Order Fonn). 

1. Notwithstanding the prohibition against any video recording whatsoever in the Performance license previously 
granted to Licensee by MTI for the live stage performance of the Play, MT!, having secured permission from The Walt 
Disney Company for the creation by licensee of a performance video recording hereby permits Licensee to make 
one video recording for each cost in different performances of your production of the Play subject to Licensee's strict 
observance of the conditions set forth herein. 

2. A video recording of the Play (the "Video recording") may be created by Licensee as a non-commercial venture 
for archival purposes, which video recording may not be sold, leased or rented except as provided as herein. 
Alternatively, Licensee may hire an outside party to professionally make one video recording of the Play provided that 
such video recording may only be used (a) For archival purposes, and/or (b) to make additional copies of the recording 
that may be sold to participants in the Play or their families for their own personal, at-home (i.e., non-commercial 
use). Such outside party may not use the name "Disney" or any other trademarks of The Walt Disney Company in any 
way, except to indicate the content of the video recording. In addition, Licensee may authorize participants in the Ploy 
(i.e., cast, crew, creative team) or their families to create c video recording of the Play solely for their own personal, 
at-home (i.e., non-commercial) use. 

3. As a condition to the rights granted herein, Licensee agrees to use good faith efforts to inform all audience members of 
the restrictions and limitations on video recording and the subsequent use thereof, as set forth herein. At a minimum, Licensee 
agrees to include a statement in the Ploy's program substantially in the form provided below and shall further inform audience 
members of the below limitations by way of on announcement prior to the start of each performance of the Play: 

ANY VIDEO RECORDING MADE OF THIS PERFORMANCE IS AUTHORIZED FOR PERSONAL, 
AT·HOME, NON-COMMERCIAL USE ONLY. THE SALE OR DISTRIBUTION OF SUCH RECORDING 

IS STRICTLY PROHIBITED UNDER FEDERAL COPYRIGHT IAW. 
4. In no event may any video recording of the Play authorized herein, either in whole or in part, be otherwise 

reproduced and/or disseminated in any way, including broadcasting, televising, sole or electronic transmission and/or 
posting on the Internet. 

5. Llcensee understands that its failure to follow the above requirements, even if inadvertent, will incur liability for 
statutory copyright infringement under federal law. Licensee agrees that, without limiting any other recovery that MTI 
may obtain against Licensee, whether at law or at equity, for its breach of this Agreement, Licensee shall, at a minimum, 
reimburse MT! for its out-of-pocket legal fees and shall poy to MTI damages equal to three times the total license royalty 
fees paid or payable to MTI by Licensee for its production of the Play. 

6. All other provisions, terms and conditions of the License Agreement shall continue in full force and effect. 

SIGN AND RETURN lHIS PAGE TO MTI ONLY If YOU WISH TO PURCHASE A VIDEO LICENSE. A FEE OF S75 APPLIES. 

By signing below, you agree thot you hove read and that you understand the terms and conditions set forth in this Production Contract and the accompanying Performance 
license and agree to abicfe by terms and conditions contained therein. . 

PRINT YOUR NAME _______________ _ TITLE ___________ _ 

AUTHORIZED SIGNATURE _____________ _ DATE _________ _ 

EMAIL _____________________ _ DAY PHONE ________ _ 
VLDISJK 
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Defined Terms Used in this License: 

Licensee: RC HINSDALE ELEMENTARY SCHOOL 

Play: DISNEY'S FROZEN JR 

Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 7157774 Printed on: 08/13/26 

MTI Access Code: _,__F.:....:.R0=--=-47:....::9:...;.1..:...;79::;.;::5.____ ____ _ 

Streaming Ucense Fee: $ _75_.o_o ____ _ 

Minimum Per Performance Royalty of $ _O ______ against _0°_Y0 ____ of gross receipts, whichever is greater 

The following shall constitute a rider to the associated Production Contract and is deemed incorporated by reference into such contract. 

Licensee has requested the right to record its AMATEUR production of the Play to make it solely available for viewing remotelv 
on the CURS.com streaming platfonn ("MTI Authorized Streaming Platfunn"), and MTI has agreed, insofar as it is concerned, 
to permif such recording and streaming, strictly on the terms and conditions set forth in this Limited Streaming License and the 
associated Production Contract. 

Accordingly, the Licensee agrees as follows: 

A. GRANT OF RIGHTS AND STREAMING OPTIONS 

1. Grant of Capture and Streaming Rights. Notwithstanding any prohibition against video recording in the associated 
Production Contract for the Play, this Streaming License grants Licensee permission to capture its live stage production of 
the Play, solely for the purpose of streaming it on the MTI Authorized Streaming Platform to remote audience members 
who have purchased tickets to view the stream through the MTI Authorized Streaming Platform ("Stream Viewersn). 
Licensee acknowledges and agrees that (i) all terms and conditions of the Production Contract and any associated 
riders, including the prohibition on making changes to the book, music and lyrics of the Ploy, apply to any performance 
livestreamed!ursuont to this Streaming License (each, a ''Video Performance"}, and (ii) all Video Performances may 
be distribute only via the MTI Authorized Streaming Platform, and streaming, broadcasting or any other distribution 
of the Video Performance is not permitted on any other platform or service (e.g., You Tube, Vimeo, Google Classroom, 
Focebook, Zoom or other social media). 

2. Streaming Option for the Play: This Streaming License permits the Licensee to livestream one or more performances of 
its live stage production using the MTI Authorized Streaming Platform solely to Stream Viewers broadcast live in real• 
time. Livestreams may be shown only live, although the MTI Authorized Streaming Platform will permit Stream Viewers a 
limited period of time to pause or restart from the beginning. 

3. Streaming Platform: As a condition of this Streaming license, all streams must toke place on the MTI Authorized 
Streaming Platform and Licensee must make arrangements with the MTI Authorized Streaming Platform separately. 
Licensee acknowledges that the MTI Authorized Streaming Platform will be password-protected and will not permit 
downloading, copying or other duplication or redistribution of the Video Performance. 

4. Royalties and Fees: Licensee acknowledges that in addition to any royalties or other fees payable pursuant to the 
Production Contract for the right to produce and present the Play and the Streaming License Fee to acquire the rights 
granted in this Streaming License, Licensee must pay the Streaming Royalty listed at the top of this Streaming License. 
The Streaming Royalty is the greater of (a} the gross proceeds from all streaming tickets sold multiplied by the streaming 
royalty percentage set forth above and (b) the Per Performance Minimum Royalty set forth above. For example, if you 
are not charging for streaming tickets, you must still pay the Per Performance Minimum Royalty for each streaming 
performance. The aggregate Streaming Royalty will be deducted from the proceeds of all streaming tickets sales and 
paid directly to MTI oy tfie MTI Authorized Streaming Platform. Additional per ticket charges may be imposed by the 
MTI Authorized Streaming Platform. 

Bo GIENERAL TERMS AND CONDITIONS 

5. Changes: If any of the conditions set forth in the Production Controd hove changed in any way that would affect 
streaming performances (including change of dates, cancellation or addition of performonce(s), ticket price adjustments], 
Licensee agrees it will notify its MTI customer representative in writing immediately, and MTI must approve all changes 
in writing 6efore they may take effect. Such changes may alter the fees quoted in the Production Contract. If Licensee 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 7157774 Printed on: 08/13/26 

requests the right to odd additional streaming performances, licensee agrees not to announce, advertise, present or sell 
tickets for such additional performances ·without prior written approval from MTI. 

6. Advertising Restrictions: Licensee is not permitted to advertise and sell tickets for the Video Performance regionally or 
nationally. Accordingly, Licensee agrees that its advertising, marketing and promotion of the Video Performance will be 
limited to its customary local outlets and its social media accounts. Licensee shall not issue any advertising or publicity for 
streaming to notional media such as Broadway.com, Broadway World, Playbill, etc. 

7. Non-Commercial Venture. Licensee acknowledges that the Video ·Performance may be created by Licensee solely for 
streaming on the MTI Authorized Streaming Platform and neither the Video Performance nor any other video recording 
of the Play may be sold, leased, duplicated or rented except as provided herein or in a separate MTI video license 
(available for certain titles only). 

8. Billing. Licensee shall post the full billing credits for the Pl~ onscreen, and shall follow all requirements as to order, 
size and wording of credits, as provided in the associated Production Contrad). Licensee may also distribute a digital 
program to each Stream Viewer. Such billing shall include the following credit: 

STREAMING IS PRESENTED BY SPECIAL ARRANGEMENT WITH 
MUSIC THEATRE INTERNATIONAL (MTI) NEW YORK, NY. 

All authorized performance materials are also supplied by MTI. mtishows.com 

9. Restriction on Distribution. In no event may any recording of the Play authorized herein, either in whole or in part, be 
otherwise reproduced and/or disseminated in any way, including broadcasting, televising, sale or eledronic transmission 
and/or posting on the Internet or social media except as expressly authorized in this Streaming License. 

10. Copyright Infringement. licensee understands that its failure to follow the above requirements, even if inadvertent, could 
subject Licensee to liability for statutory copyright infringement under federal law. licensee agrees that, without limiting 
any other recovery that MTI and/or the rightsnolder(s) may obtain against Licensee, whether at low or at equity, for its 
breech of this Agreement, Licensee shall, at a minimum, reimburse MTI and/or the rightsholder(s) for its out-of-pocket 
expenses and shall ·pay to MTI and/or the rightsholder(s) damages equal to three times the total license royalty fees paid 
or payable to MTI by Licensee for its production of the Play or statutory damages in lieu thereof. 

11. Third-Party Permissions. Permission granted herein to make a Video Performance available to Stream Viewers is limited to 
rights in the Play only. MTI cannot grant permission for others whose permission may be required such as, but not limited 
to, performers, production personnel, directors, choreographers, and designers as well as the theatre or venue owner. 
Licensee shall obtain all necessary releases and permissions from such personnel (including parents or legal guardians of 
minor children) and any applicable unions (e.g., Actors Equity, American Federation of Musicians, etc.). Licensee shall 
indemnify, defend (witli counsel chosen by the applicable party being indemnified) and hold harmless MTI and the authors 
and ottier rightsholders of the Play from and against all charges, damages, costs, expenses (including reasonable outside 
attorney's fees}, judgments, settlements, penalties, liabilities or losses of any kind or nature whatsoever suffered or incurred 
by_ MTI, the authors and other rightsholders of the Ploy, end their respective parents, affiliates, subsidiaries, directors, 
officers, agents, employees, licensees, successors, ond assigns arising out of any actual or threatened third-party action 
which relates in any way to the Video Performance or Licensee's live stage production of the Play. 

12. Compliance with laws. Licensee represents and agrees that it shall be aware of and comply with any and all applicable 
federal, state and local laws applicable to its production, including laws, regulations and ordinances pertaining to 
in-person gathering which may impact any aspect of licensee's production of the Play, including but not limited to 
Licensee's rehearsals, performances and audience attendance. By permitting licensee to streom its production, MTI makes 
no representation or assessment of the legali!Y or prudence of the Licensee's decision to proceed with its production, nor 
shall MTJ or the rightsholders be held liolile fur any claims arising out of Licensee's decision to proceed with its production. 
Licensee shall indemnify and hold MTI and the rightsholders harmless from any claims, costs, and damages arising out of 
Licensee's production. 

13. Limited Audiovisual Rights. Other than to the limited extent provided for in the foregoing, no film rights, television rights 
or merchandising rights are mode available to Licensee as part of this Streaming License. Licensee acknowledges that the 
rights granted are limited to capturing a live-stage performance and licensee is not permitted to adopt the Play for video 
conferencing (e.g., Zoom) unless Paragraph 2 of this Streaming License includes remote performance rights. 

DIS-l2_6 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 
Contract#: 715TT74 Printed on: 08/13/26 

14. limitation of Liability. To the fullest extent provided by law, except as provided in the next sentence, in no event will MTI 
or the rightsholders of the Play be liable to licensee on any legal theory (including, without limitation, negligence) or for 
its errors or omissions, or otherwise for any direct, special, indirect, incidental, consequential, punitive, exemplary, or 
other losses, costs, expenses, or damages arising out of this limited Streaming License, even if MTI has been advised of 
the possibility of such losses, costs, expenses, or damages. MTl's and the rightsholders' total liability is limited to the total 
compensation paid to MTI under this limited Streaming License. 

15. Miscellaneous. All other provisions, terms and conditions of the Production Contract and Riders shall continue in full force 
and effect. 

16. Disney Image and Reputation. licensee acknowledges that the terms of the Additional Guidelines and Provisions 
incorporated by reference in the Licensee's Production Contract, including the provisions relating to the use of Disney 
intellectual properly and its public image and reputation, apply to any content added by licensee to the Video 
Performance (e.g., opening or closing credits, frames, intermission content, etc.). licensee shall include the following 
copyright notice al the end of the video: 

© Disney 

SIGN AND RETURN THIS PAGE TO MTI ONLY IF YOU WISH TO PURCHASE A STREAMING LICENSE. 

By signing this Streaming License, Jou represent that you are authorized to sign this Streaming license on behalf of the Licensee, 
that you have read and understan the terms and conditions set forth in this Streaming license and that the Licensee agrees to 
abide by the terms and conditions contained herein. 

PRINT YOUR NAME _____________ _ TITLE __________ _ 

AUTHORIZED SIGNATURE DATE 

EMAIL _________________ _ DAY PHONE ________ _ 

Performances from Date to Date 

DIS-L3_7 
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Your MTI Rep: ROSEANNE GEORGE 
Your MTI Account Number: 0021269 

Contract Number: . 7157774 

Ml'I CONTRACT CHECKLIST 
Before sending anything back to MTI, make sure you have 

completed all of the following stepsl 

Be sure to fill out: 

• The Additional Materials Order Form, if applicable 

• Transfer the total from Additional Materials to the Production Contract 

• The "Total Amount Enclosed" on the Production Contract 

• The Payment information completely on the Production Contract 

Return the following completed forms, where applicable: 

• The Additional Materials Order Form 

• The Limited Home Use Video Recording Permission form 

• The Limited Streaming License 

a A copy of your Purchase Order {schools and government agencies only) 

Complete, Sign, and Return ALL of the following: 

• The Production Contract including: 

- Completed "Total Amount Enclosed1
' 

- Completed Payment information 

• The Disney Rider 
° FULL Payment 

CHKDIS_06 
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::o,m W-9 Request for Taxpayer 
(Rev. March2024} Identification Number and Certification 
Department of the Treasury • • 
internal Revenue sen.ice Go to www.,rs.gov/FonnW9 for Instructions and the latest Information. 

Before you begin. For guidance related to the purpose of Form W-9. see Purpose of Form, below. 

Give f onn to the 
requester. Do not 
send to the IRS. 

1 Narne of enlitylindlvldual. Ari entry is requited. {For a sole J)l'Oprieto, or disregarded entity, enter the owner's name on line 1. and enter the business/disregarded 
entrty·s name on Hne 2.) 

MTI ENTERPRISES INC. 
z Business name/disregarded entity name, if different from abOve. 

dba MUSIC THEATRE INTERNATIONAL 
M 3a Checit the appropriate box for federal tax classification of !he entityf1ndividual whose name is entered on line 1. Check 4 Exemptions (codes apply only to a, 
Ol only one of the following seven boxes. certain entities. net indll.iduals: a 0 tndividuoVsole proprietor 0 C corporation 0 S corp01at10n 0 Partnership 0 Trust/estate 

see instruct:ons on page 3): 
C 
0 

• flt 0 UC. Ente, the tax dassiflcation (C :r. C corporation. S = S corporation. P :: Partnership) Exempt payee COde {ii any} 

i! Note: Check lhe ~LLC" box above and. in tne entry space, enler lhe appropriale code (C, S. or P) for the tax ___ ---
u classification of the LLC. unless ii is a disregarded entity. A 11isregarded enlity should Instead check the epp,o,:i,iate Exemption 1rcm Foreign Account Tax oc bait for the tait classification 01 its owner. Compliance Act (FATCA) reporting c~ 0 Other tsee instructions! code QI any) 

'C ,5 
A.u 

!S 3b If on line 3a you checked "Partnership" or "Trust/estare.· or Checked "LLC" and entered "'P" as its tax classHlcation. 
(Applies to accounts ma111taine<1 

l and you are p,O'lidlng this form fo a partnership. trust, or estate in which you have an ownl!fship Interest. chec:5' 
t"'lis box if vou have any foreign parmers, owners. er beneficiaries. See instructions D outside me United srare.s.) 

CII 
5 Address (number, street. and apl or suite no J. See instructions. Req1JeSfer's name and address (cptiana~ ~ 
423 W 55th STREET FLOOR 2 

6 City. state, and ZIP eode 

NEW YORK, NY 10019 
7 List account number(s) l'lere (oplicnal) 

-·-.-.. -- Taxpayer Identification Number (TIN) 
I Social aecurity number I Enter your TIN in the appropriate box. The TIN provided must match the name given on line 1 to avoid 

baCl<up witnholding. For indivichJals, this is generally your social security number (SSN). However, for a 
resident afien, sole proprietor, or disregarded entity, see the instructions for Part I. later. For other 
entities, ii is your employer 1denlificat1on number (EIN). 11 you do not have a number, see How ro get a 
TIN, later. 

ITIJ-[I]-1 I I I I 
or 

Note: If the account is in more than one name. see tt-ie instructions for line 1. See also What Name and 
Number To Gi"e the Requester for guidelines on whose number to entet. -2976468 

Certification 
Under penalties of perjury. I certify that: 

1. The number shOWn on this form is my correct taxpayer identification number (or I am waiting tor a number to be issued to me); and 

2. I am not subject to backup withholding because (a} I am exempt from backup withholding. or (b) I have not been notified by the Internal Revenue 
Service «RS) that I am subject to backup withholding as a result of a failure to report all interest or dividends, or (c) the IRS has notified me that I am 
no tonger subject to backup withholding; and 

3. I am a U.S. citizen or other U.S. person (defined below); and 

4. The FATCA code(S) entered on this form [If any) indicating that I am e>eempt from FATCA reporting is correct. 

Certification instructions. You must cross out item 2 above if you have been notified by the IRS that you are currently subject to backup withholding 
because you have failed to report all interest and dividends on your tax retum. For real estate transactions, item 2 does not apply. For mortgage interest paid, 
acquisition or abandonment of secured property, cancellation of deb1. contributions to an individual retirement arrangement (IRA). and, genecally, payments 
other than. interest and dividends. you are not required to sign the certification, but you must provide your correct TIN. See the instructions for Part II, later. 

Sign I Signature ot 
Here I u.s. person Date 01/02/2026 

General Instructions 
Section references are to the Internal Revenue Code unless otherwise 
noted. 

Future developments. For the latest information about developments 
related to Form W-9 and its instructions. such as legislation enacted 
after they were published, go to www.irs.gov1Fo,m1N9. 

What's New 
Line 3a has been modified to clarify how a disregarded entity completes 
this line. Ari LLC that is a disregarded entity should check the 
appropriate boK for the tax classification of its owner. Otherwise, ii 
should check the "LLC" box and enter its appropriate tax classification. 

Cal. No. 10231X 

New line 3b has been added to this form. A flow-through entity is 
required to complete this line to indicate that it has direct or indirect 
foreign partners, owners, 04" beneficiaries when it provides the Form W-9 
to another flow-through entity in which it has an ownership interest. This 
change is intended to provide a flow-through entity wilh itlformation 
regarding the status of its indirect foreign partners, owners. or 
beneficiaries. so that it can satisfy any applicable reporting 
requirements. For example, a partnership that has any indirec, foreign 
partners may be reQuired to complete Schedules t<-2 and K-3. See the 
Partnership Instructions ror Schedules K-2 and K-3 (Form 1065). 

Purpose of Form 
An individual or entity (Form W-9 requester) who is required to file an 
information return with the IRS is giving you this form because they 

Form W-9 (Rev. 3-2024) 
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